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PERSONAL SUMMARY
MSc Digital Marketing graduate with a commerce foundation and practical experience delivering freelance digital marketing projects across creator platforms, small businesses, and community organisations. Focused on audience behaviour analysis, structured content strategy, and performance led social media growth across Instagram, YouTube, and web platforms. Experienced in SEO research, GA4 analytics, and content optimisation for engagement and discoverability. Eligible to work in the United Kingdom.

EDUCATION
MSc Digital Marketing
Middlesex University, London, United Kingdom | 2025
Classification: Merit 
· Executed quantitative consumer research on UK Gen Z using SPSS to evaluate influencer impact on luxury brand perception and behavioural intent signals.
· Designed and managed full-funnel simulated paid & organic campaigns, structuring budget allocation, audience targeting and performance optimisation using market and SEO intelligence.
Bachelor of Commerce (BCom)
B.S. Abdur Rahman Crescent Institute of Science and Technology, India | 2024
Classification: First Class
· Developed analytical understanding of financial reporting, business economics, and commercial decision making using structured Excel based financial analysis.


CORE SKILLS
· SEO strategy, competitor benchmarking, keyword research, search intent mapping using SEMrush, Ahrefs, SimilarWeb, Statista, and Google Search Console.
· GA4 performance analysis, KPI tracking, A/B testing frameworks, behaviour flow analysis, engagement monitoring, and Excel dashboard reporting.
· Data driven content strategy, hook architecture, short form distribution optimisation, content funnel structuring and organic growth scaling across Instagram and YouTube Analytics.
· Wix website structuring, metadata alignment, content hierarchy optimisation, UI layout testing and cross functional collaboration with web development teams.
· Digital production and marketing tools: Canva Pro, Adobe Premiere Pro, CapCut, Soundtrap, HubSpot, Mailchimp, Meta Business Suite, Hootsuite, Microsoft Excel, Tally.



EXPERIENCE
Digital Marketing Intern                                                                                                               Pedro Youth Club | London, United Kingdom | Jan 2025 to Apr 2025
· Led brand repositioning initiative through competitor and audience analysis using SEMrush and SimilarWeb, developing logo concepts and digital identity framework in Canva Pro.
· Architected structured content calendar and multi-platform messaging system, aligning website and social strategy in collaboration with the CEO and web developer.
· Produced campaign ready multimedia assets including testimonial videos, boxing promotions and fundraising creatives using Adobe Premiere Pro and CapCut.
· Built GA4 based KPI dashboard in Excel tracking traffic and engagement metrics, supporting monthly performance reviews and data led content adjustments.
Digital Content and Growth Strategist (Freelance, Remote)
Saamy Kannu | India | Feb 2026 to Present
• Led data-driven content strategy across Instagram and YouTube, sustaining 1M+ monthly views through audience insights, hook optimisation, and structured A/B testing.
• Collaborated with creator and video editor to structure short and long-form video narratives, owning thumbnails, visual rhythm, and Reels-led engagement optimisation strategy.
• Analysed social media performance metrics and audience behaviour, achieving 54% non-follower engagement through content prioritisation, posting consistency, and optimisation.
• Executed competitor audit of high performing creators, developing structured content roadmap focused on format strategy, retention and scalable platform growth.
• Supporting merchandise launch and personal branding strategy, aligning visual identity while designing and testing Wix-based website foundations for e-commerce, conversion, and scalability.
Digital Marketing Assistant (Freelance, Remote)
Eswari Picture Mart | India | Feb 2026 to Present
· Performed structured digital audit of Instagram and website using Google Analytics, identifying navigation inefficiencies and rebuilding content hierarchy within Wix CMS.
· Increased engagement rate from 3.1% to 5.4% and expanded organic non-follower reach to 42% through structured content testing and hook optimisation.
· Modernised digital identity by developing colour systems and layout patterns using Canva based on competitor benchmarking through SimilarWeb.
· Improved user experience and SEO visibility by aligning site structure and metadata within Wix CMS using insights from Google Search Console and SEMrush.                                                                                                               


	
Social Media Campaign Executive (Freelance, Remote)
Commune, SRM | India | Nov 2025 to Feb 2026
· Developed brand identity and logo system using Canva, optimising video hooks and captions to drive 83% non-follower reach.
· Designed and executed conversion-focused content funnel after auditing competitors and audience trends via SimilarWeb, generating 90% of total event registrations.
· Executed a 30-day campaign acceleration using Adobe Premiere Pro for high-frequency Reel distribution, resulting in a 58% follower increase and 8.5k total interactions.
· Maintained a high 4.3% engagement-to-reach rate through daily performance monitoring and remote coordination with the team to keep the publishing schedule on track.

LEADERSHIP ROLE
Managing Director (Final Year)                                                                                                                CresCrew Student Club | B.S. Abdur Rahman Crescent Institute | India | Sep 2021 – Jun 2024
· Directed 50+ member team, executing 15+ large scale university events through end-to-end operational planning and coordination.
· Achieved 85% online registration adoption by designing streamlined digital sign-up funnel and structured promotional rollout.
· Increased event engagement by 15% through consistent multi-platform content production using Adobe Premiere Pro and Canva.
· Generated 40+ participant sign-ups per flagship event via cross platform amplification and targeted campaign scheduling.
· Managed stakeholder communications, permissions, and logistics by coordinating faculty, administration, and external guests under strict deadlines.

CERTIFICATIONS
AI and Business Strategy, LinkedIn Learning | Digital Marketing Foundations, LinkedIn Learning | SEO Foundations, LinkedIn Learning | Content Marketing, HubSpot | Content Marketing for SEO and AI Search, SEMrush


